
Finding Customers in Business 

1. Key Business Customer issues 

In business-to-business (B2B) transactions, businesses are buying goods or services to 

facilitate the production, operation or reselling of goods and services and not to consume goods 

or services. Due to this fact, their purchasing choices are determined by a different range of 

concerns and priorities compared to individual buyers. Cost, quality, reliability, supplier 

relationship, delivery time, flexibility, innovation and after-sales service are the main issues of 

concern to business customers. 

Cost and Value: 

Value creation is one of the key issues of business purchasers. These organizations may 

have very limited budgets or have cost-cutting policies in place and this aspect of total cost of 

ownership (TCO) that incorporates the purchase price, maintenance, operation, and cost of 

disposal is a significant factor (Burnham et al. 2021). Companies want to have as few expenses 

and as much efficiency and quality as possible. As such, the purchase price alone may not be the 

determinant of a buying decision, but rather the businesses will look at the total economic value 

the supplier can offer. 

Quality: 

Quality has a direct influence on the operations or end product as the buyer. When a 

supplier delivers materials or components of low quality, this may cause slacks in the production 

process, recall of products, or loss of reputation. Thus, companies are more likely to focus on 

regular and measurable quality standards, and in many cases suppliers are expected to be familiar 

with certifications or complete quality inspections. 

 



1. Reliability: This is achieved by measuring the consistency of the site's appearance 

across different devices and browsers, including those without flash. 1. Reliability: This is 

accomplished through testing the similarity of the site across a variety of devices and browsers, 

including flash-free ones. 

In order to have smooth operations, the reliability of the product's performance as well as 

delivery is essential. Delays during delivery or unstable supply lines may result into production 

lapse, default time, or customer mistrust. JIT systems of production are embraced by many 

businesses and timely delivery is even more significant to prevent overproduction or disruption 

(Burawat, 2024). 

Supplier Relationship and Trust: 

The significance of long term supplier relationships is that it helps save transaction costs 

and mutual trust is developed. Trustworthy suppliers tend to work with the buyers in prediction, 

product creation and innovations. Businesses will prefer dealing with suppliers who are 

transparent, responsive, and ethical in their business because this can lower the level of risk and 

shorten the time of negotiation. 

Flexibility: 

Market structures and demands fluctuate at a fast rate meaning that the suppliers have to 

keep up with these changes. Business customers want suppliers that are flexible to change in 

terms of changing the order volume, design or delivery schedules. The flexibility is adopted to 

make organizations competitive and responsive to dynamic environments. 

Innovation and Technological Support: 

Innovation is another big agenda of most businesses. Buyers may gain a competitive 

advantage with the help of suppliers who bring new technologies or processes and materials. 



Moreover, most B2B products have technical aspects; therefore, suppliers with good technical 

services, employee training, or product classification are greatly appreciated. 

After-Sales Service: 

The business customers demand post-purchase support. The availability of spare parts, 

training programs, warranty, and maintenance services are some of the factors that determine the 

selection of suppliers (Pride and Ferrell, 2025). Unsatisfactory after-sales service may either cost 

the operations more or decrease the efficiency of the equipment bought. To sum up, price is not 

the most significant consideration, and business buyers base their choice on a broad assessment 

of value, reliability, long-term partnership, and quality of services. All these priorities facilitate 

operations, cost-effectiveness, and strategic growth. 

2. Business Markets: Types of Demand 

The nature of demand that prevails in business markets is very different compared to 

demand in consumer markets. The most widely used ones are the derived demand, inelastic 

demand, joint demand and fluctuating demand. 

Derived Demand: 

Derived demand is associated with the reality that the demand of industrial goods and 

services is a result of consumer demand for final goods. Indicatively, the demand for steel is 

determined by the demand for automobiles, construction, or appliances. In case the consumer 

demand is low, it pulls down the demand for the raw materials and components of production. 

Derived demand renders the business markets very sensitive to the economic trends and 

consumer preferences. 

Inelastic Demand: 



Inelastic demand is the one in which the amount demanded is not affected by change in 

price significantly. Business buyers can still buy some of these materials even when the prices 

are raised particularly when the materials are important to the production process and no close 

substitute exists. An example is that airlines have to purchase aviation fuel at any cost, 

irrespective of the price changes, as this is a major operation. But in the long term, the 

long-standing high prices may lead to innovation or substitution. 

Joint Demand: 

Joint demand involves the use of two or more products to produce a final product. As an 

example, the need of printers is associated with the need of ink cartridges or toner. In the same 

way, car companies require engines and tires, and the deficiency of either may stop the 

production process, no matter how much of the other product is available. This interdependence 

leads to businesses having to link to multiple suppliers so that there is an even supply. 

Fluctuating Demand: 

In business markets, demand is usually more liable to changes compared to consumer 

markets. Any slight shift in consumer demand may produce an unexpectedly huge shift in 

industrial demand - a phenomenon called the acceleration effect or multiplier effect. As an 

illustration, when there is 10 percent fall in the car sales, the demand of automotive steel could 

possibly fall by 30 percent since the manufacturers cut down production drastically to cope with 

the inventories. Companies also have to strategize on market volatility and come up with 

flexibility in sourcing or production strategies. 

3. Single Sourcing and Multiple Sourcing 

In the area of selecting suppliers, one of the most important strategic choices a business 

has to make is whether to use a single sourcing (to purchase on a single supplier) or multiple 



sourcing (to purchase on more than one suppliers). One approach has its pros and cons and the 

other does the same. 

Multiple Sourcing: 

Multiple sourcing refers to involving a variety of suppliers of the product or service (Charles & 

Ochieng, 2023). This is frequently adopted to limit risk, promote competition and supply chain 

resilience. 

Advantages: 

Reduction of risks: When one of the suppliers fails, it can be substituted by another 

supplier, and continuity is ensured. Competition in price: As a company, being able to have a 

variety of competitors keeps prices competitive and promotes constant improvement. Flexibility: 

The buyer is able to modify the amount of supply among suppliers based on the performance or 

the market conditions. Availability of innovation: New technologies, techniques, or opportunities 

to save costs may be provided by other suppliers. 

Disadvantages: 

Complex management: Within a multi-supplier relationship, there should be increased 

administrative effort and coordination effort. Change in quality: Various suppliers can produce 

products of different quality, and this will result in irregularity in production. Less powerful ties: 

Scattering the order among several suppliers can restrain the possibilities of having trust and 

collaboration over the long run. 

 

Best Option for Businesses: 

The most efficient strategy will be based on the character of the product, the stability of 

the market, and strategic priorities. Sole sourcing can be the best option when dealing with 



critical or high-value and even specialized products since it encourages high levels of 

collaboration, customization, and innovation. Nonetheless, multiple sourcing is typically more 

appropriate in the case of standardized or high volume commodities because it reduces risk and 

competition. 

A common practice in the modern supply chain approaches is the hybrid model where a 

company may have primary relationship with a small number of suppliers (to establish trust and 

efficiency) but have other suppliers ready in case of a contingency. This is a guarantee of 

stability and flexibility - a compromise between the benefits of single and multiple sourcing. 

Conclusion 

The difference between a business customer and an individual consumer is that they do 

not buy items based on preferences, but according to operational efficiency, reliability, and 

partnerships with other partners. Their main interests in terms of cost, quality, delivery, 

flexibility, and after-sales service are very important aspects that should be understood by 

suppliers in order to be competitive. Assuming the distinct patterns of business demand, such as 

derived demand, inelastic demand, joint demand and fluctuating demand, contributes to 

managing the risk and predicting the changes by the buyer and the seller. And lastly, reliability 

and flexibility have to be weighed when deciding between sole sourcing and multiple sourcing. 

The most robust and effective way of being in business today is to have an integrated sourcing 

strategy that incorporates both tight associations with suppliers and supplier density.  
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